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Measuring program impact on its graduates
Y2013 - Y2018




Impact Measurements

Overall (TIEC and Others)

1. % of submissions in related IE programs/activities/Startups (TIEC and Others).

2. % of participation (acceptance) in related IE programs/activities/Startups (TIEC and Others).
3. % of participation in IE related activities other than startups.

TIEC

4. % of submissions in TIEC programs/activities/Startups.

5. % of actual beneficiaries in TIEC programs/activities/Startups.

6. Distribution of InnovEgypt graduates participation in different TIEC programs/activities.

Others
7. % of actual beneficiaries in Other programs/activities/Startups.
8. Distribution of InnovEgypt graduates participation in different programs/activities outside TIEC.

Startups
9. % of InnovEgypt graduates engaged in startup activities (Founders/Employees).
10. % of InnovEgypt graduates engaged in startup activities as founders.



Sample Size



Program Graduates and Sample Size
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Graduate

Program Graduates

9209
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Valid
Sample Size
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Sample Distribution



Sample Distribution
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Sample Distribution

University/Academic Institute
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Sample Analysis



Funnel of graduates participation in related IE programs/activities/Startups

100%

Total Valid Responses

382

Engaged in startup activities (Founders/Employees)

Engaged in startup activities as founders

82



Distribution of InnovEgypt graduates participation in
different TIEC programs
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Distribution of InnovEgypt graduates participation in
different programs/activities outside TIEC
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Engagement with Egyptinnovate platform
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Prioritization of interest in Egyptinnovate features
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Promotion channels effectiveness
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